Handbook of Research on Quality Assurance and Value Management in
Higher Education (Advances in Educational Marketing, Administration,
and Leadership)
The management of quality and
sustainability
in
higher
education
institutions ensures that proper standards
are
maintained.
Such
enforced
standardization allows for the highest
caliber of training opportunities for various
fields and disciplines. The Handbook of
Research on Quality Assurance and Value
Management in Higher Education is an
authoritative reference source for the latest
scholarly research on quality management
and assurance programs and standards in
college-level environments. Highlighting
global perspectives on academic and
professional learning, this book is ideally
designed for researchers, policy makers,
practitioners, and professionals actively
involved in the field of higher education.
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